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| Auckland Visitor Survey

Introduction

To support Destination AKL 2025, and with an increased emphasis on
destination management, the Auckland Visitor Survey (AVS) was
created to guide decision making, as well as to track visitor behaviour,
experience and perceptions of the region.

We use a variety of tourism datasets to monitor Auckland’s
performance. The AVS supplements these high-level statistics with
more specific regional data and information. The key features of the
AVS are that it provides more detailed sub-regional information instead
of just an overall Auckland view and that the survey includes both
international and domestic visitors. The AVS complements rather than
duplicates existing visitor datasets and includes all common visitor
categories.

The vision for the AVS is to become a valuable tool for both the public
and private sector to gain more insights for destination planning and
development.

Due to border closures and while the international component of the
AVS is paused, only domestic visitor data will be captured until further
notice. Presented here is a high level summary report of year-end
December 2021 findings. More detailed information is available by
request.
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Methodology

The Auckland Visitor Survey includes domestic and international visitors to the Auckland region. It covers
visitors to all six sub-regions (Central, North, South, East, West, and Hauraki Gulf and Islands). N=800
interviews are completed in each year of the year, aggregating to a total of n=3,200 interviews per annum.
The sample is split 50% domestic and 50% international.

Note: Due to international travel restrictions and lockdowns, no data collection occurred in quarter 2, 2020.
From quarter 3 2020 onwards, data is for domestic visitors only. In this report, year-end December 2021
results are compared to year-end September 2021 domestic visitor results.

Domestic respondents are sourced from a consumer panel. They need to live outside Auckland and have
visited Auckland overnight in the past three months, as well as be 18+ in order to qualify. Qualifying
panelists complete the same survey as international visitors, but as an online mobile-optimised survey.

International respondents are recruited at visitor sites around the Auckland region, on randomly selected
days each year. A combination of sites are used to ensure a good cross-section of visitors is included. To
qualify, respondents must be 19+, usually live outside New Zealand, and have stayed at least one night in
the region at the time of participating in the survey. International respondents participate by completing a
questionnaire on an iPad or online survey.

The current report looks at one year’'s sample. For the year to December 2021, the total sample size was
n=1,506 with only domestic visitors and no international visitors.

The previous reports including international visitors can be found here.


https://www.aucklandnz.com/business/economy-and-sectors/research-and-reports/auckland-visitor-survey-avs-insights-report
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This summary compares Auckland Visitor Survey
insights from the year ending December 2021 with
the year ending September 2021.

For domestic visitors in YE Dec 2021, NPS was +2,
(down 3 points). The NPS for VFR visitors held (+3),
and for those visiting Auckland for a holiday, vacation
or short break, the NPS decreased 1 point (now +13).

Quarterly results suggest Auckland’s NPS has
improved since Q3 2021 for some domestic visitor
groups (in Q3 2021 Auckland entered a regional
lockdown as a result of COVID-19). In Q4 2021, the
NPS for VFR visitors increased 12 points (to +13) and
for those visiting for a holiday, vacation or short break
the NPS increased 16 points (to +18).

Domestic visitors most likely to recommend Auckland
as a visitor destination include those aged 30-44
years, Canterbury and Otago residents, those whose
main reason to visit was for a conference, convention
or other business event and those who included
Northland in their itinerary.

aucklandunlimited.com

Key Findings

Overall, domestic visitor's patterns of visitation to
Auckland’s sub-regions, activities and attractions and
transport use by domestic visitors to Auckland have
generally held steady.

In the year to December 2021, almost half of
domestic visitors travelled to Auckland to visit family
and friends (47%), while a quarter (25%) visited for a
holiday, vacation or short-break.

In Q4 2021, 16% of domestic visitors visited Auckland
for business, the largest proportion since reporting
began (likely a result of the regional lockdown).
Comparing Q4 2021 with the preceding quarter (Q3
2021) shows an 11-point increase in the proportion of
domestic visitors travelling alone (to 35%), and an 11-
point decrease in those travelling with a partner,
husband or wife (to 45%).

16% of visitors combined their visit with Northland
and 22% with Waikato/Hamilton (up from 20%), while
61% visited just Auckland (down from 63%).

Over half of \visitors travelled with their
partner/spouse (53%). A quarter travelled alone
(26%) or with a child/children (25%).

Auckland
Unlimited ﬁ

AUCKLAND
An Auckland Council Organisation

Domestic visitors stayed an average of 3.5 nights in
Auckland.

44% of domestic visitors to Auckland stayed in
commercial accommodation overall, while 56% stayed
in other types of accommodation (e.g., private homes
and Airbnb, etc.*).

The main mode of transport for domestic visitors
visiting Auckland was a private or rented vehicle
(78%), followed by public bus or train (16%).

Auckland Zoo received 16% of domestic visitors in the
sample for Central Auckland, followed by the Auckland
Museum (12%), Auckland Art Gallery (7%), NZ
Maritime Museum (6%), MOTAT (6%) and Torpedo Bay
Navy Museum (5%) in North Auckland.

Satisfaction with the activities and attractions in each
region was high across the board, with all sub-regions
scoring 8 or above on a 10-point scale.

In order to improve the overall visitor experience,
domestic visitors frequently mentioned the need to
improve the traffic, parking, roads, public transport,
and cost in all regions.
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Visitor
Experience

28"

30~

Promoters Detractors

Net Promoter Score Net Promoter Score
YE December 2021 YE December 2021
-2 +1

9 NPs 7.3 /10

Total Total Satisfaction
Net Promoter Score * . * Overall experience in *
YE December 2021 a9 Auckland 3

-3 *_*_,* YE December 2021 "* E *

0.1 —

aucklandnz.com

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.



- il

Auckland Visitor Survey - Travel Behaviour




Auckland
fuckiond <

An Auckland Council Organisation

8 | Auckland Visitor Survey

Travel Party

Domestic visitor y
travel behaviour 53

In the year to Dec 2021, almost half of Travelled with partner/spouse

domestic visitors travelled to Auckland to

visit family and friends (47%), while a 26¢y o Other

quarter (25%) visited for a holiday, 0 ﬁ regions Auckland 61 .,

vacation or short-break. visited on (only)
Travelled alone latest trip to

61% of visitors visited Auckland only, while Auckland

16% combined their visit with Northland o o )
and 22% with Waikato/Hamilton. 24A> 'H\w Waikato & 22

Hamilton

Northland 16,

53% travelled with their partner/spouse,
and 26% travelled alone or with a
child/children (24%).

In Q4 2021, 16% visited Auckland for
business, the largest proportion since OtherNZ {1
reporting began (likely a result of the O (Day trip) region(s)
regional lockdown). Comparing Q4 2021 1

with Q3 2021 shows an 11-point increase

in the proportion of domestic visitors 2

travelling alone (to 35%), and an 11-point 34

decrease in those travelling with a partner,

husband or wife (to 45%).

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.

Travelled with children

No. of stays in Auckland
on trip

%
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Domestic visitors
stayed an average
of 3.5 nights in
Auckland

For the year to December 2021, domestic
visitors stayed an average of 3.5 nights in
Auckland.

The region with the highest average length
of stay was Central Auckland, with an
average stay of 1.3 nights.

Domestic visitors stayed an average of 0.8
nights in North Auckland, 0.5 nights in
South Auckland, 0.4 nights in West
Auckland, 0.3 nights in East Auckland and
0.2 nights in the Hauraki Gulf and Islands.

Results were similar to year-end September
2021.

Breakdown
of average nights
by sub-regions

All average night calculations exclude those
who did not stay overnight in the Auckland
region (e.g. cruise passengers)

Nb. Please note, these results differ to other datasets due to differing methodologies.

Average

nights stayed
in the Auckland
region

1.3

Central

4 s

Auckland
fuckiond <

An Auckland Council Organisation

View
average nights
of overnight
visitors to sub-
regions

e

Hauraki Gulf & Islands
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Accommodation Type , _ _
. . Main type of accommodation used (by region)
& satISfaCtlon Commercial How satisfied are you

Arspawnoanon i with these aspects of

= |In YE December 2021, 44% of domestic _ your accommodation 7 5
visitors to Auckland stayed in commercial 44o Total Auckland 560/ in the Auckland region: -

accommodation overall, while 56% stayed in - ?

other types of accommodation (e.g., private JeTEe o

your accommodation

i *
homes and Airbnb, etc.”*) 5 7 % Central 4 3 % The quality of your | The level of customer

. .. . accommodation | service
A larger proportion of visitors stayed in other
types of accommodation in North (68%),
West (67%), South (64%), and East (61%) 32 68 7.6 7.6
Auckland compared to commercial
accommodation, while a slightly higher
proportion of visitors stayed in commercial 39 % 6 1 %
accommodation in Central Auckland (57%)
compared to other accommodation. 36 64

% %

0 = Not at all satisfied & 10 = Extremely satisfied

Overall, domestic visitors were most

satisfied with the level of customer service

and quality of their accommodation (rating 33 % 67%
both aspects 7.6 out of 10). The value (7.5)

of accommodation was also well rated. e g it

Ratings were similar to YE September 2021. 47 % & Islands 5 3 %

* Please note: A detailed breakdown of the included accommodation categories is available.
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Transport
Domestic visitors

= |n the year to December 2021, the main
mode of transport for domestic visitors
visiting Auckland was a private or rented
vehicle (78%), followed by public bus or train
(16%).

Domestic visitors were most satisfied with
the ease of cycling around (7.9 out of 10)
and the Auckland Airport passenger
terminal (7.3 out of 10).

Ease of parking (5.6) and ease of driving
around (5.9) were the lowest rated transport
aspects.

YE December 2021 results were similar to
YE September 2021.

Transport used in
the Auckland
region

How satisfied are you
with these aspects of
transportin the
Aucklandregion:

7.2

Ease of walking around

&

Public bus or train

169

e
/7.9

Ease of cycling around

Auckland
Unlimited ﬁ
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AUCKLAND

78 %

Vehicle (private or rented)

=

)
5

Ease of driving around

=]
5.0

Ease of parking

0 = Not at all satisfied =%
& <

=
10 = Extremely satisfied

6.9

Ease of finding your
way around

&
i)

e

Auckland Airport
passenger terminal

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.

@

Cruise terminal

&
6.9

Local transport options
and services generally
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CENTRALAUCKLAND ~ \ma/,
YE December 2021
-0.1

-~
~

¢
8.0 /10
S

SOUTH AUCKLAND
YE December 2021
-0.2

aucklandunlimited.com

Satisfaction with
Activities and Attractions

Auckland
Unlimited ﬁ

An Auckland Council Organisation

AUCKLAND

¢ \
8.3/10 8.1/10

NORTH AUCKLAND
YE December 2021
No change

¢

YE December 2021
-0.2

« s

0-‘-0

EAST AUCKLAND *
YE December 2021
-0.1 ' *

¢
/10 8_3 /10

HAURAKI GULF & ISLANDS
YE December 2021 * /.\ *

0.1 *-*!

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.



Attractions &
Activities

Filter results by:

[ EseP1g | ‘ Q3 2020

[ YEDEC19 | l Q4 2020
YE MAR 20 ‘ Q12021
‘ YE JUN 21 v Q2 2021
YE SEP 21 v ‘ Q3 2021

YE DEC 21 [ Q42021

@ REASON FOR VISIT

Visitors on holiday

Visit friends & family

Domestic

Visitors /

|
|
J

Auckland
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Attractions & Activities
Central Auckland

AUCKLAND

8.1

Average Satisfaction
with Attractions and
Activities

(out of 10)

Areas & Attractions Visited

77 %

of visitors to the Auckland region
visited or thought they visited
Central Auckland

Activities Done

Break down of Maori Cultural Activity
or Experiences done

What, if anything, could have improved your experience of Central Auckland?

(Comments from Q4 2021 respondents —- DOMESTIC only)

“Lots of homeless people “Maybe public transport (‘ ,
about, ‘1”"7'.“'4 feel very VAluE FOR MONEY around J‘lj\ kland espec ially Visitor
safe a direct train from airport
CLEANER & MORE VIBRANT AREAS X 4
100 WANY PEOPLE

“Less road works in holiday
time” “It's dirty, the council has
not done an appropriate
job of maintaining
“Better traffic flow - short lEvus walkways and roads.

and badly phased traffic WAmm Parking is a nightmare and

lights made our journey so expensive,”

longer than it should have”

“Need some proper public
toilets in central Auckland,

“Some of the road signage
ing or was hidder

tation or was no!

there is nowhere to find a
an't even use the

toilets in McDonalds.”

= NO COVID

> fare gha
International " sxit to be able t A
Visitors ' - lanes in time”

“Fairer rates with parking. The park the pavements and streets, remove barricades so that you

which makes a lot of families r in" va n th Y ) on some of the filthy creatures that swear and perve at you"

Note: In Q2 2020, no data collection occurred. From Q3 2020 onwards, data is domestic only. In Q4 2021, only 60% of the quarterly sample was collected. Please click here to see the ‘About’ page for more information.
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Top 10 Attractions - YE December 2021 Snlimited
— Central Auckland 'u|

AUCKLAND

North New Zealana  Hauraki Gulf * The majority of domestic visitors to Auckland (77%) visited Central Auckland in the year to December
Sowntown Maritime & Islands 2021. The average satisfaction with Central Auckland’s activities and attractions was 8.1 out of 10.
Waterfront/Viaduct Museum These results are similar to YE Sep 2021.
Auckland Art Gallery
Silo ParkW 4 Quart Mission Bay = 34% of visitors went to Queen Street, 33% visited the Sky Tower and 26% visited the Downtown
; arQueZ:y:trrezua . Kohimarama Waterfront and Viaduct. YE Dec 2021 top ten attractions in Central Auckland were the same as YE
Sky Tower St Heliers Bay Sep 2021.
Auckland Zoo
Western
Springs 9 Rank Attraction %
7 7 %
> 0 V 1 Queen Street 34%
2 Sky Tower 33%
Share of domestic visitors in 3 Downtown Waterfront/ Viaduct 26%
Auckland
No change 4 Newmarket 21%
East
9 5 Auckland Zoo 21%

\ 6 Sky City Casino 20%
N 7 Britomart 20%
A
Satisfaction with - 8 Ponsonby 17%
aucklandunlimited.com Activities & Attractions \\ 9 Auckland Museum 16%
0.1
n=1,156 10 K’'Road 15%

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.
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DOMESTIC

TOp 10 ACtiVitieS # Activity %
Centl'al A“Ckland 1@t 1 Restaurant or café 55%

Of the domestic visitors that visited Central ﬂ : o
Auckland in the year to December 2021, the - 2 Shopping ars
most popular activities were visiting a a
restaurant or café (55%) followed by m] 3 Bar, pub or nightclub 27%
shopping (47%), going to a bar, pub or
nightclub (27%), general exploration (26%), 4 General exploration 26%
visiting a market (23%) and going to the
beach (22%). o
‘\'(‘)) 5 Visited a market 23%
YE December 2021 results were similar to )
YE September 2021. L 6 Went to the beach 22%
7 Sightseeing 21%
8 V!S|teq ar.t galleries, museums, 17%
historic sites
9 Casino or gambling 16%
[ Walking, hiking, climbing, .
k 10 trekking, tramping 16%

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.
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Maori Cultural
Attractions
Central Auckland

= Of the survey respondents who partook in
Maori cultural activities or experiences in
Central Auckland in the year to December
2021, over half experienced artefacts, art or
crafts (55%) and visited a marae (53%).

34% saw a live performance (down from
39%), 32% experienced a guided tour, 26%
ate traditional Maori food (down from 32%),
and 13% observed another Maori cultural
activity (up from 9%).

Nb. Current sample sizes are relatively small
for these categories.

W/,//'y'mm !
A i

s
Yy e e,
W SRS

l 1T
i

e/," // ///,/

Activity

Experienced artefacts, art or crafts
Visited a marae

Saw a live performance
Experienced a guided tour

Ate traditional food

Another Maori cultural activity

YE Sep 2021
55%

52%

39%

32%

32%

9%

44

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.

YE Dec 2021
55%

53%

34%

32%

26%

13%

38
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= The majority of survey respondents were
positive about their experience in Central
Auckland stating that “Nothing” would have
improved their visit.

TFoargach

qu*lt
(_iﬂ l

Fart
I"II'.I..:-’ CAEES

= However, the top themes to improve the nglﬂ
LUImp

visitor experience in Central Auckland were: rateisd

o Cheaper parking. Inipioved Easier Q
Less traffic. :ij;.'i;-_ Though roun

Families

O
o Upgrade/finish roads and footpaths. m" " T hm ar
o Reduce costs. hm
o General clean up. S e
o Solution for homeless people. me S m.u T, Cusm‘fneLO -t s
o Better wayfinding/road signage. e n 1 alﬂdmm F e
o Eliminate Covid and its restrictions ey ot “’“" £
(e.g. mask wearing and scanning in). S tre e t “oad

aucklan(d)unlil\rr/wlitoe(:ioguuic toilets. W] q}]PUbllC

Granted
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Key Attl'aCtionS # Attraction Y2E 08261p Y2E O[;ic % change
Auckland

1 Auckland Zoo 21% 16% -5%

In the year to December 2021, Auckland
Zoo received 16% of domestic visitors in the 2 Auckland Museum 18% 12% -6%
sample for Central Auckland, followed by the

Auckland Museum (12%), Auckland Art

Gallery (7%), NZ Maritime Museum (6%), 3 Auckland Art Gallery 10% % -3%
MOTAT (6%) and Torpedo Bay Navy Museum

(5%) in North Auckland.

YE Dec 2021 visitation was down across all 4 NZ Maritime Museum 8% 6% 2%
key attractions in comparison to the
ious YE 2021).
previous YE (Sep 2021) 5  MOTAT 8% 6% 2%
6 Torpedo Bay Navy Museum 6% 5% -1%

Central Auckland YE Sep 2021 n= 1,324
Central Auckland YE Dec 2021 n=1,156
North Auckland YE Sep 2021 n =821
North Auckland YE Dec 2021 n =720

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.
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North Auckland

Attractions &

Activities 8 3
| |

4 8 Areas & Attractions Visited
Filter results by: % Average Satisfaction

with Attractions and Actlvities Done
[vesero | [ @zaom | of visitors to the Auckland region Activities R e e
[ YEDECY9 | [ Qé2020 | visited or thought they visited (out of 10) i A

YE MAR 20 l Qi 2021 ﬁ’ North Auckland
[vEJUN 21 ‘ Q2 2021 v

[YEsepn | [ Qs 20m 1 What, if anything, could have improved your experience of North Auckland?
- . : (Comments from Q4 2021 respondents ~ DOMESTIC only)
YE DEC 21 | Q420m |

k4

Visitor
@ REASON FORVISIT Experience

Visitors on holiday

Visit friends & family

-
ORIGIN =5 = “Better cafe hours in Wellsford - a lot of people want
“Better control of motor ways “Better public transport and train systems f f peop
Domestic »

Visitors / “Of anything could improve would be the traffic. There was quite a lot of
traffic which made it quite difficult to drive around a lot of places.”

more than McDonald's choices or Jester's pies”

“The checkpoints were a hassle” “Better weather”

¥

International '

isi “~ - “It was pretty good, a whole lot better and cleaner than

Visitors ’ - “The driving experience, and the price of petrol up in Auckland ‘, p_t Y& x f S i L'V,,
gy Auckland City. Perhaps better parking near the beaches?

Note: In Q2 2020, no data collection occurred. From Q3 2020 onwards, data is domestic only. In Q4 2021, only 60% of the quarterly sample was collected. Please click here to see the ‘About’ page for more information.
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Top 10 Attractions - YE December 2021 welimited
— | North Auckland '||

AUCKLAND

) _Pakiri Beach = In the year ending December 2021, almost half of the domestic visitors to Auckland (48%) visited the northern
() Goat Island region. The average satisfaction with the activities and attractions in North Auckland was 8.3 out of 10 (the
same as YE Sep 2021).

~Leigh

‘ : ‘. Zmas[ﬁgw = YE Dec 2021 top attractions for domestic visitors who visited North Auckland were Albany (21%), Devonport
L (20%) and Takapuna (19%). YE Dec 2021 results were similar to YE Sep 2021 however, Whangaparaoa
{ o Peninsula (9%) was in the top 10 domestic visitor attractions in North Auckland for YE Dec 2021, while the
Matakana Village Farmers Market (9%) was in the top ten attractions in YE Sep 2021.

|, 9 Rank Attraction %

iy o/ .
- 0 V 1 Albany 21%
(2)Wenderholm 2 Devonport 20%

Shakespear Regional

OrewaParK.l’Army Bay Share of domestic visitors in Auckland 3 Takapuna 19%
No change
4 Orewa 14%
bihangaparaoa 9 5 Silverdale 14%
i eninsula
/ 10 6 Warkworth 13%
West North Head [ ] 7 Wellsford 9%
Historic Reserve
® 8 Whangaparaoa Peninsula 9%
LSS " Satisfaction with Q ?’

. ; 0
Devonport — = Activities & Attractions 0.0 9 Matakana 9%
n=720 . Central S No change 10 Mt Victoria 9%

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.
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DOMESTIC

Top 10 Activities # Activity %
North A“Ckland T@" 1 Restaurant or café 41%

= Of the domestic visitors that visited North ﬂ o Shoboi 399
Auckland in the year to December 2021, the opping °
most popular activities were visiting a ‘_.
restaurant or café (41%) followed by - 3 Went to the beach 29%
shopping (32%), going to the beach (29%),
general exploration (21%) and visiting a 4 General exploration 21%
market (18%).

Year-end December 2021 results were ‘:«6» 5 Visited a market 18%
similar to Year-end September 2021.
[ 6 Bar, pub or nightclub 17%
a Walking, hiking, climbing, o
m] 4 trekking, tramping 16%
8 Sightseeing 14%
9 V|3|teq art_gal.lerles, museums 9%
and historic sites
10 Wineries or breweries 7%

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.
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Improvement
North Auckland

Most of the survey respondents who visited
North Auckland were positive about their
visitor experience, confident that “Nothing”
would have improved their visit.

However, the top themes to improve the
visitor experience in North Auckland were:
o Less traffic.
More parking (near beaches).
Reduce costs.
Better public transport.

No Covid-related restrictions (e.g.
masks and scanning in).

o Less homeless people.

o O O O

aucklandunlimited.com

Everywhete

]-":ermgweather fl L{fli Flours

o B
H|]nu|[|aE J yed Ne"u"er
Sign =

Iluun People\” Hk

Short
Petrol People B Ea H | : oY
e H:;st estrictions 100 ]—[ﬂl}gel’
Public )
Flones Train P]:].C e
\ll or L 515” H\'. -l '_*-'_I._I_.
Cheaper J°r" B fard Blace |
o Customer Bit
£ (C[}ngEblIDﬂ UkK Homeless _ Flows
NOow
(.]] H]Ir“l_ Be: ’Lf'”ﬁ"‘ PHSDH?I = Cheaper o
Wish g
Frie ndh ;*e:.g .
[I;-Lwhl1 _ 2 PN']F'Q
1S == Haxdyi-ds -miald's k, Aeammictions Braches
Dont Wish® MNeed Right 1 1€
SIhuLk Tmh{. rafic P Fai(]:e
ﬁUTf’FTinn Eperience i
%hg-nt
H'.r_:n]': Tra_ln

Better

NEEL par J:_TTLl1k|HT
Difficult
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East Auckland

Attractions &

Activities 8 1
| |

3 5 Areas & Attractions Visited
Filter results by: % Average Satisfaction

with Attractions and Activities Done
I YE SEP 19 J Q3 2020 Of visitors to the Auckland region Activities Break down of Maori Culttjral Activity
[ YEDECH9 | Q4 2020 visited or thought they visited (out of 10) g
YE MAR 20 | Q12021 East Auckland

l Q2 2021 ]
l @ 2021 I What, if anything, could have improved your experience of East Auckland?

(Comments from Q4 2021 respondents — DOMESTIC only)

| YE DEC 21 [ Q420m & a
Visitor

@ REASON FOR VISIT Experience

g - it's hard to find A park in Auckland™

Visitors on holiday

Visit friends & family

“More wide roads” “More space for walking and greenery” “More space for walking and greenery”
ORIGIN . ¢

Domestic
Visitors /¥

»
International ? w
Visitors ' S

ransport hub being on time”

Note: In Q2 2020, no data collection occurred. From Q3 2020 onwards, data is domestic only. In Q4 2021, only 60% of the quarterly sample was collected. Please click here to see the ‘About’ page for more information.
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Top 10 Attractions - YE December 2021 wesimited
— East Auckland '||

AUCKLAND

Bucklands Beach
Eastern Beach
Half Moon Bay

Beachlands = |n the year to December 2021, 35% of domestic visitors to Auckland visited East Auckland. The
Coastal Walkway average satisfaction with East Auckland’s activities and attractions was 8.1 out of 10. YE Dec 2021

Omana Regional Park results were similar to YE Sep 2021.
; Maraetai beach

Pohutukawa Coast Trail

) Duder Regional Park = The top three attractions in East Auckland were Sylvia Park (29%), Howick (14%), and Bucklands

{Ayrlies — Beach (14%). Howick Historical Village (8%) was featured in the top 10 attractions for domestic
Tawhitokino visitors who visited East Auckland in YE Dec 2021, while Beachlands (8%) made the top ten list in YE

> Whitford : b Regional Sep 2021.
: . Park
Clevedoncy . 9
Sieeen : 0/ . Rank Attraction %
. Waharau Regional Park o .
V 1 Sylvia Park 29%
2 Howick 14%
- Share of domestic visitors in
Ranges Auckland 3 Bucklands Beach 14%
South No change 4 Half Moon Bay 12%
9 5 Maraetai Beach 12%
/ 10 6 Clevedon 11%
[ ] 7 Eastern Beach 10%
.‘ 8 Coastal Walkway 9%
Satisfaction with @ .
aucklandunlimited.com Activities & Attractions . * = ° Hunua Ranges 8%
n =524 0.1 '&,5_ 10  Howick Historical Village 8%

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.
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DOMESTIC

Top 10 Activities # Activity %
East Auckland O 1 Restaurant or café 27%

Of the domestic visitors that visited East ﬂ 2 Shopping 26%
Auckland in the year to December 2021, the :
most popular activities were visiting a
restaurant or café (27%), followed by & 3 Went to the beach 22%
shopping (26%), going to the beach (22%),
general exploration (17%) and visiting a 4 General exploration 17%
market (16%).
Golf (7%) was featured in the top ten list of ‘?’(‘» 5 Visited a market 16%
activities undertaken by domestic visitors o : L N
who visited East Auckland in YE Dec 2021, ’ﬁ 6 Walking, hiking, climbing, 13%
while the casino and gambling (6%) featured trekking, tramping
in the YE Sep 2021 top ten activities. _ _
7 Sightseeing 10%
e
m] 8 Bar, pub or nightclub 10%
9 Visited art galleries, museums 9,

and historic sites

()
x 10 Golf 7%

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.
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Improvement
East Auckland

= Many survey respondents were positive
about their experience in East Auckland
expressing that “Nothing” would have
improved their visit.

= However, key mentioned themes to improve

the visitor experience in East Auckland were:
o Reduce traffic.

Better public transport/ferry services.

More parking.

Reduce costs.

More attractions.

Widen the roads.

More green spaces.

© O O O O O

aucklandunlimited.com
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South Auckland

AUCKLAND
An Auckland Council Organisation

O

Attractions &

Activities 8 O
| |

4 8 Areas & Attractions Visited
Filter results by: % Average Satisfaction

with Attractions and Activities Done
of visitors to the Auckland region Activities U v e,
[ vEDEC9 | [ Qé2020 | visited or thought they visited (out of 10)

YE MAR 20 | Q12021 ] South Auckland
“ YE JUN 21 Q2 2021 v

[ YESEP 19 | I Q32020 ’

[YEsep 21 | [ Q32021 ] What, if anything, could have improved your experience of South Auckland?

L L | (Comments from Q4 2021 respondents - DOMESTIC only)
YE DEC 21 Q4 2021 ‘ ,]
- — | 1 “Parking should have “Less rubbish and (
lwwwr:\'x':. M‘f,"\ We PUBLIC TRANSPORTPARKING litter. Less pollution, Visitor
got lost Over population and =
S ROADING &, INFRASTRUCTUREW““"“'"G

e s BETTER ARPORT EXPERIENCE EANER & MORE VIBRANT AREAS oo
Visit friends & family terminal is pokey and M TTRAC"ONS &s o G e

crowded” get to and from the
airport”
=
ORIGIN “So many people
“A general clean up,

fishing need larger
wharf for families”
Domestic )v
Visitors / “Customer service and Rainbow's End is getting boring™ “Better shopping areas”

>
International "
Visitors , P “Less gangs roaming” “Fewer carson ther transport options” “The airport was disorganised and chaotic”

removal of graffiti”

Note: In Q2 2020, no data collection occurred. From Q3 2020 onwards, data is domestic only. In Q4 2021, only 60% of the quarterly sample was collected. Please click here to see the ‘About’ page for more information.
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Top 10 Attractions - YE December 2021 wesimited
— South Auckland '||

AUCKLAND

= |n the year to December 2021, almost half of all domestic visitors (48%) to Auckland visited

s SETE South Auckland. The average satisfaction with South Auckland’s activities and attractions was
Sl == Mutukaoroa/Hamlin’s
West \ Mountain 8.0 out of 10 (down 0.2 on the year to September 2021).

= The top three attractions in South Auckland were the Auckland Airport (32%), Manukau (24%)
and Rainbows End (17%). YE Dec 2021 results were similar to YE Sep 2021 results.

Villa Maria Winery
Otuataua Stonefields @il

Historic Reserve

Butterfly Creek

Auckland
Airport

Auckland
Botanic
Gardens

Rainbows

Manukau Heads End

Lighth
ghihotise East 9 o . Rank Attraction %
Awhit

Peninsula 48 A) v 1 Auckland Airport 32%
2 Manukau 24%
Share of domestic visitors in 3 Rainbows End 17%

Auckland
+1% 4 Pukekohe/Bombay 13%
9 5 Botanic Gardens 13%
Karioitahi / 10 6 Butterfly Creek 11%
H 7 Otara market 10%
* @ 8 Mangere 9%
aucklandunlimited.com Satisfaction with " * W 9 Otara 8Y%
Activities & Attractions ' = * ?
n=717 0.2 &-—’"‘ 10  Totara Park 7%

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.
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Top 10 Activities
South Auckland

Of the domestic visitors that visited South
Auckland in the year to December 2021, the
most popular activity was to visit a
restaurant or café (30%), followed by
shopping (26%), general exploration (17%),

visiting a market (15%) and the beach
(12%).

YE Dec 2021 results were similar to YE Sep
2021 however, visiting art galleries,
museums and historic sites (6%) featured in
the top ten activities for YE Sep 2021
whereas having a bird or wildlife experience
(7%) was included in YE Dec 2021.

Auckland
Unlimited

An Auckland Council Organisation

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.

DOMESTIC
# Activity %
1@t 1 Restaurant or café 30%
ﬂ 2 Shopping 26%
3 General exploration 17%
4 Visited a market 15%
Qﬁ» 6
‘_ 5 Went to the beach 12%
6 Sightseeing 11%
e

m] 7 Bar, pub or nightclub 11%
° Walking, hiking, climbing, o
'ﬁ 8 trekking, tramping 10%
9 Event, concert or festival 8%

10 Bird or wildlife experience 7%

ﬁ%ﬁ
===

AUCKLAND
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Improvement
South Auckland

= The majority of survey respondents that
visited South Auckland were positive about
their experience and stated that “Nothing”
would have improved their visit to the
region.

= However, the top themes to improve the
visitor experience in South Auckland were:
o Reduce traffic.
Better airport experience.
Better public transport (to airport).
More parking.
General clean up.
Better shopping.
Reduce poverty and gangs.
Better wayfinding/ road signage.

o O O O O O O

aucklandunlimited.com
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West Auckland

Attractions & -
Activities 8 I
3 B Areas & Attractions Visited
ilter results by (0) Average Satisfaction
Filter results by ; /O g Activities Done

with Attractions and
-y Qi | of visitors to the Auckland region Activities e o
YEDEC 15 Qs 2020 visited or thought they visited (out of 10)
YE MAR 20 Q2021 | West Auckland
‘ YENND ‘

| veseps 3200 | What, m M‘:‘W“ W)

| YEDEC21 | [ Qezen | [‘,'

Visitor

“Nice scenery, but again the councll has done a paor Job of "W te ane Jriend’s bome reguired travelling on an unsedled road EXPWIQHC‘-‘
maintenance - roads to West Auckiond are chaotic” which was rutted and uneven scupping the bottom of the car®
Visitors on holiday

Visit friends & family

ﬁ-
Domestic
Visitors
N was treated (ke in g prisoner of war camp, toig what and when to aat, not allowed In shopping centres, and
Ves to be seen anywhere. Horrible experience, wish never to fepeat it, and escaped from Auckland as so
International
Visitors

lection occurred. From Q3 2020 onwards, data [s domestic only. In Q4 2031, only 6o of the quarterly sample was collected. Please click here to see the ‘About’ page for mor




Top 10 Attractions

Kaipara Coast Plant Centre
& Sculpture Gardens

ParakaiHotpools =~

West

Waimaukuc AL 3

Muriwai beach Horse Treks Auckland Hobsonvilleo l

Muriwai beach (Gannet Colony)

Bethells beach 2

|

1 (LTltirangi
Arataki

Visitor
Centre

: Waitakere
Piha beach & Ranges

Karekare beachQ

n =559

Auckland
Unlimited

An Auckland Council Organisation

eéFs
===

AUCKLAND

In the year to December 2021, 37% of domestic visitors to Auckland visited West Auckland. The
average satisfaction with West Auckland’s activities and attractions was 8.1 out of 10 (down 0.2

on year-end September 2021).

The most popular attraction in West Auckland for domestic visitors was Piha Beach (20%),
followed by the Kumeu (13%) and Hobsonville (12%). Year-end December 2021 results were

similar to year-end September 2021 results.

‘37~

Share of domestic visitors in
Auckland
-1%

'] 1 /10

Satisfaction with
Activities & Attractions
-0.2

Rank

o1 A WO N PP

O 00 N O

10

Attraction

Piha Beach

Kumeu

Hobsonville

Waitakere Ranges

Bethells beach

Titirangi

Avondale Sunday Markets
Muriwai Beach (Gannet Colony)

Kumeu Farmer’s Market

Hobsonville Point Farmer’'s Market

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.

%
20%
13%
12%
12%

11%

10%
10%
9%
9%
9%
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Top 10 Activities
West Auckland

= Of the domestic visitors that visited West
Auckland in the year to December 2021, the
most popular activities were visiting a
restaurant or café (26%), followed by going
to the beach (23%), shopping (18%),
general exploration (16%) and visiting a

market (16%).

Year-end December 2021 results were
similar to year-end September 2021.

1@

Auckland
Unlimited

An Auckland Council Organisation

DOMESTIC

# Activity %

1 Restaurant of café 26%
2 Went to the beach 23%
3 Shopping 18%
4 General exploration 16%
5 Visited a market 16%
o leMrenkrgdmne g
7 Sightseeing 12%
8 Bar, pub or nightclub 10%
9 Wineries or breweries 8%
10 Art galleries, museums, historic 79

sites

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.

ﬁ%ﬁ
===

AUCKLAND
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Improvement
West Auckland

= Most of the survey respondents had positive
things to say about their experience in West
Auckland stating that “Nothing” would have
improved their visit.

= However, the top themes to improve the
visitor experience in West Auckland were:

o Reduce traffic (e.g. through Kumeu).
Upgrade roads and infrastructure.
Better public transport.

Better weather (too windy).
More public spaces.
Feeling of safety.

Eliminate Covid and its restrictions
(e.g. mask wearing and scanning in).

© O O O O O

aucklandunlimited.com
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Hauraki Gulf & Islands

O

Attractions &

S Areas & Attractions Visited
Activities
: ,, 0 Aver tisf
Filter results by: /o e ageSa sfaction Activities Done

» with Attractions and
YE SEP 19 Q31020 Of visltors to the Auckland reglon AC“V“'QS | Break down of M::gmﬂxm
Qe s30 visited or thought they visited |  (outof10) |
YE MAR 20 Qi 2021 the Hauraki Gulf& Islands
\_ YE JUN 21 J | 3
K [ @2 What, if anything, could have improved your experience of the Hauraki Gulf & Islands?
L YE DEC 21 | = {Comments from Q4 2021 respondents - DOMESTIC only) (‘ ,|

Visitor

@ REASON FOR VST Experience

“I wish | had more time to spend there" “Too far from the motorway”

Visitors on holiday

Visit friends & family

=3
“Cheapest fares on the ferries” “Less more rubbish on the ground”

Domestic
Visitors

Visitors

» [ v “ ’ Akl ” ' »
International W ’ [ “Cheaper ferries Not having the rest of Auckland with its COVID-19 risk nearby’
| A

Note: In Q2 2020, no data collectlon occurred. From Q3 2020'onwards, datd (s domestic only. In Qq 3022, only 604 of {he Quarterly sample was collected. Plegse click here to see the *About” page for more information.
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Top 10 Attractions
Hauraki Gulf & Islands

= Inthe year to December 2021, 23% of domestic visitors to Auckland visited the Hauraki Gulf and Islands.
The average satisfaction with activities and attractions in this region was 8.3 out of 10. YE December
2021 results were similar to YE September 2021 results.
‘Tlritiri "X Great
Matangi ~ Barrier
Island - - Island .

Waiheke Island was the most visited attraction (27%), followed by Onetangi Bay (12%) and Oneroa Bay
(12%). Domestic visitors’ top ten attractions in this region for YE Dec 2021 were the same as YE Sep

2021.

Kawau i [
alsland Hauraki Gulf 9 0 . Rank Attraction %
& : ! / 1 Waiheke Island 27%
Islands 3 o V i
- 2 Onetangi Bay (Waiheke Island) 12%
Wha_kanewha (Rocky)
regional Park , Share of domestic visitors in 3 Oneroa Bay (Waiheke Island) 12%
Waiheke Community
Motuihe Art Gallery/ Toi Gallery Auckland 4 Great Barrier Island 11%
Motuta[:tflland Oneroa Bay -1%
. Isl_e:ntd The Red Shed's Art Collective 5 Other Waiheke Island bays and beaches 10%
angitoto
N Island Stony Batter 6 Waiheke Museum and Historical Village 10%
0 Historic Reserve
' 1 Waiheke Museum 3 / 10 7 Waiheke (Island) Community Art Gallery 10%
| & Historical Village
Auckland {—Romma é 8 Rangitoto Island 9%
\ Central/ : East - Island
aucklandunlimited.com Satisfaction with * * 9 Toi Ga”ery (Waiheke Island) 9%
Activities & Attractions 1 Wild on Waiheke 9%
n =353 01 ‘*" 0 I I i

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.
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DOMESTIC

Top 10 Activities b Activiy .

]
Haurakl GUIf & ISIands (Ol 1 Restaurant or café 26%

= Of the domestic visitors that visited the

[0)
Hauraki Gul and Islands in the year to & 2 Went to the beach 25%
December 2021, the most popular activities
were visiting a restaurant or café (26%), ﬂ 3 Shopping 18%
followed by the beach (25%), shopping '
(18%), walking, hiking, climbing, trekking % 4 Walking, hiking, climbing, 179
and tramping (17%), and general exploration trekking, tramping 0
(16%).
Year-end December 2021 results were 5 General exploration 16%
similar to yearend September 2021
findings. 6 Sightseeing 15%
Wellness experiences (10%) were a new m] 7 Bar, pub or nightclub 15%
feature in domestic Vvisitors’ top ten
activities in YE Dec 2021, while visiting art . 0
galleries, museums and historic sites (11%) ‘:«6)) 8 Visited a market 12%
made the top ten in YE Sep 2021.
9 Wineries or breweries 11%
v 10 W | 9
= ellness experiences 10%

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.
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Improvement
Hauraki Gulf & Islands

= The majority of survey respondents to the
Hauraki Gulf and Islands were positive
about their experience, mentioning that
“Nothing” would have improved their visit.

= However, the top themes to improve the

visitor experience in the Hauraki Gulf and
Islands were:

o Reduce costs.
o Cheaper ferries.
o Clean up rubbish.

aucklandunlimited.com
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Agreement scales Aspect YE Sep 2021 YE Dec 2021 % change

" |n the year to December 2021, domestic

Auckland cares about the =

visitors’ perceptions of Auckland were _ 59 59
similar to those who visited Auckland in environment
the year-ending September 2021.
Domestic visitor's felt relatively safe YA Itis easy to experience Maori 5.8 58 B
visiting Auckland (6.2), and they generally ) culture in the Auckland region ' |
agreed that local people in Auckland were =
friendly (6.2). However, domestic visitors
did not feel as strongly about Auckland | feel safe while in the Auckland
caring for the environment (5.9) or the region 6.3 6.2 0.1
ease of being able to experience Maori
culture in the region (5.8).
Local people in the Auckland 6.3 6.2 01

region are friendly

0= Strongly disagree. 10= Strongly agree.
YE Sep 2021 Domestic: n= 1,725
YE Dec 2021 Domestic: n= 1,506

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.
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sat|Sfact|on ltem YE Sep 2021 YE Dec 2021 % change

Overall, domestic visitors who visited Availability of clean toilets 6.3 6.3 -
Auckland in YE Dec 2021 were slightly less

satisfied with almost all aspects of their ﬁ:ﬁ Availability of rubbish bins 6.9 6.8 0.1
visitor experience than those who visited in
UISUE ) A0P2 E Availability of recycling bins 6.3 6.2 0.1
In YE Dec 2021, the total satisfaction with
domestic visitors’ overall visitor experience in 2= Availability of Wi-Fi in public areas 6.9 6.9 -
Auckland was 7.3 out of 10 (down 0.1 from YE ’
Sep 2021). _ _ _ _

Cleanliness and presentation of city/region 6.6 6.6 -

In genereal, domestic visitors were most

seifeied wiln el eveiEll eEiense I —  Availability of information about things to see
Auckland (7.3), followed by the availability of == and do while in the region 1.2 7.1 01
information about things to see and do while

in Auckland (7.1), and the level of customer

service they received (7.1). The level of customer service experienced 7.2 7.1 0.1
Visitors were least satisfied with the 0 _ _ _
availability of recycling bins (6.2) and clean .‘é Overall experience in the Auckland region 7.4 7.3 -0.1
toilets (6.3) in the Auckland region.

YE Sep 2021 Domestic: n= 1,725 0= Not at all satisfied. 10= Extremely satisfied.

YE Dec 2021 Domestic: n= 1,506

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection occurred in Q2 2020.
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“It's very crowded. | would like to see more te reo "I visited just bejore the lockdown. At that point it “Auckiand seems a big impersonal city to me.
maori art,” seemed fike an vdd city. Half of it functional and Everyone looking out for themselves. | would not
pleasant. but it was let down by some horrible feel safe at night there at all.”
aspects of the cbd. For instance, Queen St is

ho , such unsafe feefing with
“Expensive, not enough public tallets, trash birs, e ,,,,,,;a;‘,’;";‘,”m. G

recycling, not a hugely friendly area™ “Auckiand is overrated with little to do as a family
‘ without being ripped off going to visit less often
: ‘ " ,:L..A TRl R g -;\_‘ from now on

“Thought that it was @ little untidy and 5 -

~ =
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Net Promoter Score

The Net Promoter Score (NPS) is an index ranging
from -100 to +100 that measures customer

engagement and loyalty, based on the likelihood of PROMOTERS DETRACTORS TOTAL NPS
customers to recommend a product or service. o/ 0

For domestic visitors in YE Dec 2021, NPS was +2, 30

(down 3points). The NPS for VFR visitors held (+3),

and for those visiting Auckland for a holiday,

vacation or short break, the NPS decreased 1 point
(now +13).

Quarterly results suggest Auckland’s NPS has

improved since Q3 2021 for some domestic visitor YE December 2021 YE December 2021 YE December 2021
groups (in Q3 2021 Auckland entered a regional

lockdown as a result of COVID-19). In Q4 2021, the -2 + 1 -3

NPS for VFR visitors increased 12 points (to +13)

and for those visiting for a holiday, vacation or short Compared to Compared to Compared to
break the NPS increased 16 points (to +18). YE September 2021 YE September 2021 YE September 2021

Domestic visitors most likely to recommend
Auckland as a visitor destination include those aged
30-44 years, Canterbury and Otago residents, those
whose main reason to visit was for a conference,
convention or other business event and those who

included Northland in their itinerary. Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor results. No data collection
occurred in Q2 2020.
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Auckland Visitor Survey

Sample detalls

Due to the global travel restrictions and
absence of international visitors, the
Auckland Visitor Survey sample comprises
100% of domestic survey respondents for
this year.

The sampling aims to achieve a 50:50
gender split.

Just under half of the sample (46%) were
aged 18-39 years, with 54% aged 40+
years.

The domestic sample was sourced
representative by age and gender as per
census. However, because of the qualifying
criteria  the resulting sample is not
representative.

Weightings were not applied to the domestic
sample due to a lack of reliable reference
data.

YE September 2021 DOMESTIC

y

s

# Region of Residence %
1 Canterbury 19%
o We!lington (& 18%
Wairarapa)
3 Waikato 17%
4 Bay of Plenty 12%
5 Manawatu/Whanganui 8%
6 Northland 6%
7 Otago 5%
8 Hawke’s Bay 5%
9 Taranaki 3%
10 Nelson 2%
n=1,725

Note: YE December 2021 findings are based on domestic visitors only and are compared to YE September 2021 domestic visitor

Auckland A%
Unlimited ﬁ
An Auckland Council Organisation

YE December 2021 DOMESTIC

# Region of Residence %
1 Canterbury 19%
2 wamEE
3 Waikato 17%
4 Bay of Plenty 12%
5 Manawatu/Whanganui 8%
6 Northland 7%
7 Otago 6%
8 Hawke’s Bay 4%
9 Taranaki 3%
10 Nelson 2%
n=1,506



Nga mi
Thank you

KEY CONTACT

Jaimee Raymond
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jaimee.raymond@aucklandnz.com



